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GOODHEALTH

.o"‘\ SDGs Business Model Formulation Survey with the Private Sector o2
leA) for Malaria Prevention with Anti Mosquito Products in Tanzania
FUMAKILLALIMITED (Chiyoda-ku , Tokyo)
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Development Issues Regarding Anti-Mosquito Products Products/Technologies of the Company

 Although Tanzania recorded the world’s third highest number of * The company proposes a mosquito coil as a mosquito control
malaria-caused deaths in 2018, malaria control measures have measure for the hours when people are not in the mosquito net.
not taken root among its people + ltis highly effective against the characteristics of the local

* Awareness of mosquito prevention measures other than Anopheles mosquito. .
. . * The company can propose specifications, such as less smoke and
mosquito nets is low, and people do not take adequate

Mosquito control measures. especially during the hours when preferred scent, that match the needs of local consumers.
q . ] P y . 9 . + The company can consider selling it at a low price that BoP people
they are not in the mosquito net (from nightfall to bedtime).

can afford.
L /L J

Survey Outline

« Survey Duration: October 2020-November 2022
« Country/Area:United Republic of Tanzania
Dar es Salaam Region, Kilimanjaro Region, Arusha Region, Dodoma Region,
Pwani Region, Mwanza Region, Mtwara Region
* Name of Counterpart(s) (Prospective):
Ministry of Health and Social Welfare, regional health departments, district health departments
= Survey Overview:
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It is a survey on a prospective business project on anti-mosquito products for malaria control. (Left: Mosquito coil made by the Indonesian subsidiary)
To help reduce malaria cases, the company aims to disseminate products suitable for controlling (Right: Mosquito coil made by the Vietnamese

mosquitoes during the hours between the evening and the time to enter the mosquito net for bedtime. subsidiary)
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fHow the Company Will Address the Development Issues Expected Impactin the Country

* Inthe first phase, after this survey (scheduled for 2022), the companywill By implementing awareness-raising activities that meet the local
export the mosquito coil, the proposed product, to a local agentand have needs and customs and supplying mosquito coils that match the
the agent.sellthe product . o o prevailing local purchase price range in consideration of rural areas,

* In Tanzania, the companywillimplementawareness raising activities and the company will raise awareness of malaria control measures in
marketing jointlywith the Ministry of Health and Social Welfare, regional the hours other than bedtime, and help people improve their
health departments, and districthealth departments. mosquito control measures between nightfall and bedtime.

* Inthe second phase, the companywill establish alocal affiliate . B tablishi local olant. th ill red ducti
responsible for sales promotion activities and marketing, accelerate y establishing ‘?‘ ocal pian ' € company will reduce production
marketcreation through the promotion activities, and establish a local costs, set low prices, and build a stable product supply system for

plantin 2025. BoP people in such areas as rural ones.

» Through the steps above, the companyaims to supplyin Tanzania
\_ inexpensive products thatlow-income peopleinrural areas can afford. / \ J

As of November, 2021




