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SDGs Business Validation Survey for Malaria Prevention s o2 s
jICA with Anti Mosquito Products in Tanzania (Chiyoda-ku, Tokyo)
4 . . . 4 . )
Development Issues Regarding Anti-Mosquito Products Products/Technologies of the Company
» Although Tanzania recorded the world’s third highest number of * Mosquito coils are proPosec_’ asa mosqu_'to control measure for the
malaria-caused deaths in 2021, malaria control measures have hours when people are not in the mosquito net.
not taken root completely among its people. . Eafehfor human body, and pleasant scent. Also low-smoke type can
» People do not take adequate mosquito control measures, © chosen. . .
) . . . » The efficacy against local mosquito and the demand of local
especially during the hours when they are not in the mosquito consumer has been confirmed
net (from nightfall to bedtime). * The product can be sold in small quantities so that lower income
people can afford, and household without the electric access can
use by lighting a fire.
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Survey Outline

Survey Duration:21 August 2023 — 20 December 2024
Country/Area: United Republic of Tanzania

Dar es Salaam and its surrounding area, Arusha, Dodoma
Survey Overview:

It is a Validation survey on a prospective business project on anti-mosquito products for malaria
control. The project aims to disseminate the products with local conformity and to establish the
prevention method from mosquitos especially from evening to bedtime. In order to achieve
which, the project aims to specify the sustainable activity to raise the awareness, make the
profitable business plan, and also aims to contribute to the decrease of malaria cases in Tanzania.
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(Left: Green coil with regular quantity of smoke)
(Right: Black coil with low quantity of smoke)
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How the Company Will Address the Development Issues A (Expected Impact in the Country

* Inthe 1st phase, the company will export the mosquito coil to a * By implementation of sustainable awareness-raising activities,
local agent and the agent will distribute the products. The and supply of mosquito coils with the suitable price, the company
company will implement awareness raising activities jointly with aims to raise the usage rate of mosquito nets during the bedtime
the public organization and local private company. and establishment of the prevention method in other time.

* In the second phase, the company will establish a local » Through the establishment of a local plant, the company aims to
subsidiary with the function of sales and marketing, and reduce the production costs in order to supply the products with
accelerate the market creation through continuous awareness lower price, and construct the stable supply chain so that more
raising activities. As a next step, the company aims to establish people can get access to it and reduce the malaria risk.

a local plant, and supply the products with lower price so that
low-income people can afford.
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