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Products/Technologies of the Company
Baby food designed based on knowledge of maternal and 
child health, nutrition, and food education in Japan, including 
the "Supporting Guide for Breastfeeding and Weaning”
Food education programs (nutritional counseling etc.) that 
have been implemented for many years in various parts of 
Japan.
Tools that are easy for caregivers to understand and can 
support baby food without burden.

Development issues in the country/sector
Various nutritional and developmental problems have arisen 
due to the lack of proper knowledge of mothers and other 
caregivers, as well as the lack of established and 
disseminated guidelines on weaning food and maternal diet.
The social advancement of women is progressing, but the 
burden of childcare on mothers is heavy.

SDGs Business Validation Survey for improve maternal 
and child health during the irst 1,000 days in Vietnam

Asahi Group Foods, Ltd. (Sumida-ku, Tokyo)

Business Model
The product is sold by a local distributor.
Main customers are children aged 6 to 24 months and 
their families.
Increase the brand value of our company by 
disseminating not only products but also knowledge 
about appropriate weaning food.

• Survey period: August 2023 – November 2024
• Country/Area Vietnam
• Survey Overview Investigate the 

usefulness/superiority/acceptability/localization points of the concept of 
Japanese weaning guidelines and our baby food. After this project, we 
aim to develop the baby food business and contribute to the healthy 
growth of children in Vietnam.

Expected Social Impact in the Country
Dissemination of correct diet and nutrition knowledge to 
local health care workers and caregivers will improve the 
health of pregnant and nursing mothers and enable them to 
consume appropriate weaning food, thereby promoting the 
healthy growth of Vietnamese infants and young children.
Reducing the time required to prepare baby food and 
promoting men's participation in childcare will give them 
more time to raise their children and encourage women to 
play an active role in the workplace.
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