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Improve Nutrition for School Children in Ethiopia
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Otsuka Holdings Co., Ltd., (Chiyoda-ku, Tokyo)

\.

(" . . N\ : N
Development issues in the country/sector Products/Technologies of the Company
+ Stunting (short stature) is present in 37%, underweight in 21%, * Bon Wot*: Nutrient fortified, ready to eat
and frailty in 7% due to nutritional deficiencies among children. * Nutri-Park: Nutrient-fortified biscuits
« Foods with a |0ng shelf |ife, which can be served easily and * Nutrient Fortified Whole Soy Milk: Long-term shelf-stable
hygienically are desired. } . _ o
+ Nutrition and hygiene education is not well developed, and the *Wot means "prepared dish” in Amharic, the language of Ethiopia,
risk of infectious diseases is high. and is a stew of meat, vegetables, and beans that is eaten with injera,
a typical staple food.
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» Survey period : September, 2023 ~ December, 2024
» Country/Area : Addis Ababa and Sidama, Ethiopia

N
Bon Wot

Nutri-Park

Nutrient Fortified Whole Soy Milk

» Survey Overview: pilot project to introduce nutritional products tailored to the needs of Ethiopian school children into school lunch
programs will be conducted to study their effectiveness and acceptability. During this pilot test, information and education on nutrition and
hygiene to schools are also planned. After this study, the project aims to contribute to the improvement of nutrition in Ethiopia and to
reduce the risk of infectious diseases caused by malnutrition and prevent their spread by utilizing highly nutritious local ingredients,
localizing nutritional products to meet the needs of school children, and manufacturing and commercializing products.

/Business Model

Localization of nutritional food products: Effectiveness measurement and acceptability
evaluation will be conducted in collaboration with local universities and research
institutions, and adjustments to formulation, taste, and product form will be made as
necessary.

Procurement and production: During the research period of this project, raw materials
will be procured and produced in Japan and exported to Ethiopia. Once the survey is
completed and a wide range of orders for school lunch have been decided, the
production will be shifted to consignment production in the local market.

Sales: Provided free of charge to the Ministry of Education during the survey period of
this project. After the survey is completed, aim to sell to the Ministry of Education.
Plans to expand to the general market in the mid- to long-term.

Distribution: The company plans to collaborate with East African Holding Share
Company, which is active in the region, and utilize their distribution network.

Nutrition and hygiene education: Educational materials and programs will be
developed in collaboration with an NGO, and local implementation will be outsourced
to the NGO.
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Expected Social Impact in the Country

@® Expected short-term effects

. Domestic elementary school students will consume nutritious products through school
lunches

. Improved knowledge of nutrition and hygiene among elementary school children in
Ethiopia through nutrition education

. Resistance to infectious diseases will increase due to improved nutritional deficiencies
and immunity

. Improvement of quality control system in school lunch

Expected medium to long-term effects

+ Expansion of the scale of the target domestic elementary school students

* Improved attendance and dropout rates in target schools

* Women who reached pregnancy age are equipped with basic nutritional knowledge

* Expansion of products to the general market
Employment created through local procurement and local production /

As of August, 2023
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