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Logic Model

SDGs Business Validation Survey for Disseminating High-Efficient Inverter
Air-conditioners with R32 Refrigerant in Nigeria (DAIKIN INDUSTRIES, LTD.)

Middle term >

- =Consumers
* = Local engineers/industry

- =Government

= =Global Environment

Shortterm Long term >

(Human Resources)
- Personnel for sales
and maintenance
- Engineers engaged
in inverter air

conditioner
research and
development

- Global network

(Physical Assets)

- Overseas
production hubs for
inverter air
conditioners,
including India

(Financial
Resources)
- Company funds

(Information)

- Knowledge and
data concerning
energy efficiency in
air conditioners

- Third-party
research
institutions (Robert
Gordon University,
NCEEC)

Design and
development of air
conditioners to suit
local requirements

Increased supply of
R32 inverter air
conditioners in the
Nigerian market

Reduction of heat

113

Reducing the risk of

\ 4

stress in households
and workplaces

Development of
production systems

Provision of after-
sales service for
R32 inverter air
conditioners

Strengthening of
Sales Agents and

Implementation of
seminars for sales

o Reduction in power
consumption at
households and

workplaces where AC

has been installed,

|
0 Increasing the
possibility of
| consumers selecting
R32 inverter air

B @Improving technical

1,

agents and
Instructors :

instructors
Enhancing Implementation of

awareness about
energy efficiency of
inverter air
conditioners

A

campaigns including
social media, websites,
and distribution of
promotional items

1,

conditioners *_

skills of local
engineers for R32
inverter air
conditioners

elmproving consumer

understanding and

preference for R32
inverter air
conditioners

Advocacy to the
government
regarding energy-
efficiency
regulations

A 4

Provision of data
demonstrating the
effectiveness of R32
inverter air
conditioners

Promoting
government
.| understanding about

health hazards such

as heatstroke y

»
>

000

Contributing to the

maintenance of
consumer health

Reduction in power
consumption caused
by air conditioning
across society as a
whole [KPI: Estimated
electricity reduction]

A
Widespread of R32
Inverter Air

conditioners [KPI:
Penetration rate]

Reduction in GHG
emissions caused
by air conditioners
GHG reductions]

[KP: Estimated

A

A

%creased supply of
R32 inverter air
conditioners within
the industry

!

Equipped with an
R32 inverter air
conditioner as
standard
[KPI: Penetration

?

Enactment of legally
enforceable energy-
N efficiency and

| effectiveness of R32
Inverter Air

Conditioners

" refrigerant regulations
{KPI: Availability of
regulations}

rate]
A

A 4

Ensuring the
effectiveness of
energy-efficiency
and refrigerant
regulations
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