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DECENT WORK AND
ECONOMIC GROWTH

o"“\ ~ Business Validation Survey for Introducing Self-Diagnostic Breast ADWELSE
j'CA) Care Glove for Early Detection of Breast Cancer in India
ICST corporation (Saitama-City, Saitama Prefecture)

(Development issues in the country/sector ) (Products/TechnoIogies of the Company
* The five-year survival rate of breast cancer is one of the worst in the world. » Self-diagnostic gloves for early detection of breast cancer.
* The study by the World Economic Forum (WEF) and Harvard School of Public » Patented in India in 2011.
Health estimates that the economic loss due to cancer (lifestyle-related » The glovesincrease the sensitivity of the fingertips during self-
diseases) in India (2012-2030) is US$250 billion (about ¥36 trillion). diagnoses.
+ The reason for this is the low self-diagnoses rate for breast cancer and the + lItis possible to sense minute foreign substances that cannot be
slow early detection of the disease. perceived by direct touch with bare hands.
+ Many women, especially in rural areas, have no knowledge of breast cancer *  When used only by the same person, the gloves can be used
itself. multiple times (once a month, up to six times), thus reducing the
unit cost can be done.
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Survey Outline

* Survey period: June 2024 - September 2025

* Country/Area: Punjab, Maharashtra, Gujarat, and National Capital Territory of Delhi, India

+ Survey Overview: With the main objective of developing sales channels (creating a business model) in the Indian
market for self-diagnostic gloves(Breast Care Gloves) for early detection of breast cancer, we will approach major
Indian companies that are required to make a certain amount of CSR contribution under the Indian Commercial Code
in cooperation with our partner company, TMC. We will also conduct on-site surveys and discussions with Tata Group
companies, Japanese companies whom we plan to independently approach, and VSW, PHW, ASHA, SHGs, and
NGOs that we hope to collaborate with to promote the practice of self-diagnoses and educational activities, etc...
Through these local surveys and discussions with those companies and people mentioned above, we will confirm the
local acceptability of the BCG, and develop a concrete business plan for its commercialization. After this support
project, we will develop the business of Breast Care Glove in India, and eventually promote early detection of breast
cancer to prevent the seriousness of the disease and reduce the mortality rate, thereby contributing to the society in

Breast Care Glove

India.
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Business Model Expected Social Impact in the Country
* The main target clients will be Tata Memorial Center (TMC), and we will - Awareness-raising activities on the fact that breast cancer is the only
jointly (via TMC) approach (1) the top 100 companies in India in terms cancer that can be detected at an early stage through self-diagnoses will
of CSR activities (financial contributions), (2) about 100 Tata Group be established, which will lead to early detection of abnormalities.
companies, the largest conglomerate in India, which founded TMC, and *Improvementin the severity of illness and mortality rate of breast cancer
about 5,000 hospitals that have contracts with Tata and AlG Insurance patients.
Company JV. (3) Japanese companies already operating in India, * Self-diagnoses (self-palpation) will take root.
especially those engaged in healthcare-related businesses, to promote * Possibility of proactive hospital visits.
BCG sales through activities such as awareness-raising for early = Contribution to the reduction of social economic loss due to breast cancer
% detection of breast cancer. J Raising awareness of breast cancer )
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