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SDGs Business Needs Confirmation Survey for Accessible Code

1 REDUCED

INEQUALITIES

r

) with multilingual and voice support in India =
jICA Export Japan Inc. (Osaka, ( Osaka Pref.,)) (=)
. . N\ ( . )
Development issues in the country/sector Products/Technologies of the Company
- The country is multilingual and multiethnic, creating a strong need for . Importar)t inforrpation suc,h as product ingredients .and usage inst_ructions
multilingual support on product packaging. can be delivered in the user’s native language, both in text and audio.
. o . * No dedicated app is required; the system automatically recognizes the
* Due to the limited surface area of product packaging, it is not possible to lanauage settinas of the user’s smartohone
print all the necessary information in every required language. guage setings of . nartp '
. o _ _ _ . _ _ * By combining printing with tactile features such as concave or convex
- Since Braille is a phonetic script and its meaning differs by language, it surfaces on the product packaging, the information can also be accessed by
faces the same limitation and cannot be printed in all necessary languages. visually impaired individuals.
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Survey Outline

» Servey period: 05, 2025~05, 2026

« Country/Area: India (The target city is yet to be determined, as it will depend on the locations of user

research and trade exhibitions.)

» Survey Overview: We will conduct research on the information access needs and current situation of
visually impaired individuals.If the results of this research conclude that Accessible Code can meet
these needs, we will proceed with sales activities targeting potential clients such as pharmaceutical
and food manufacturers. In the medium to long term, our goal is to establish a universal information
delivery system in the country, eliminating barriers caused by disabilities or language differences, and

contributing to a society free from information gaps.

Accessible Code®

(Business Model

* Export Japan Inc. will handle system development and provide the
service via the cloud.

» Local distributors will be responsible for overall client services in the
local market.

- Clients (pharmaceutical and food manufacturers in India) will be
responsible for implementing Accessible Code in their production
processes and managing distribution.

- End users (consumers) will be able to access the service
associated with the purchased product at no additional cost.
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(Expected Social Impact in the Country
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By providing universal access to information on pharmaceuticals, food
products, and consumer goods—regardless of visual impairment,
literacy, or language barriers—we aim to enhance consumers'
information accessibility and contribute to improving their quality of life.

As of 05, 2025



